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With the Dominican Republic
becoming a destination for the rich

and famous, the Caribbean island is
successfully waving adios to the spring
break all-inclusive stigma.

By Marina Cashdan

en years ago, the flighty service, modest rooms, and buffet-style
dining was a small price to pay for a dirt-cheap, all-inclusive trip to
the sandy beaches, clear water, and perfect wind-sailing breezes of
the Dominican Republic. But over the last few years, tourism in the
Dominican Republic has shifted from bargain flights and economical all-inclusive
resorts to upscale designer hotels offering world-class restaurants, personal
butlers, and opulent spas, among other pricey perks. Well-heeled travelers
have eclipsed spring breakers, and economically, tourism has exceeded sugar
production, the country's top export.

Formerly known as the best bargain in the Caribbean, in recent years, the
Dominican Republic has set its standards on a higher echelon of tourist.
Boutique-style hotels like PuntaCana Resort & Club's enclave Tortuga Bay, the
Sivory Punta Cana, and Casa Colonial started the trend, followed by the recently









